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Mission Statement

ORCID, Inc. aims to solve the author/contributor name 
ambiguity problem in scholarly communications by creating a 
central registry of unique identifiers for individual researchers 
and an open and transparent linking mechanism between 
ORCID and other current author ID schemes. These identifiers, 
and the relationships among them, can be linked to the 
researcher’s output to enhance the scientific discovery process 
and to improve the efficiency of research funding and 
collaboration within the research community.

Our trust assertions become components

Introduction
The International Standard Name Identifier (ISNI) is a draft ISO Standard 
(ISO 27729) whose scope is the identification of Public Identities of 
parties: that is, the identities used publicly by parties involved throughout 
the media content industries in the creation, production, management, 
and content distribution chains. The ISNI system uniquely identifies 
Public Identities across multiple fields of creative activity. The ISNI 
provides a tool for disambiguating Public Identities that might otherwise 
be confused. ISNI is not intended to provide direct access to 
comprehensive information about a Public Identity but can provide links 
to other systems where such information is held.
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